
UC	ANR	Communicating	Your	Story	

R.	Hayden-Smith	 	 2018	

Communicating Your ANR Story Bibliography (Partial) 
Compiled by Rose Hayden-Smith 

September 2018 
------------------------- 

 
Bingham, Tony and Marcia Conner. The New Social Learning: Connect, Collaborate, Work. 
Alexandria, VA: ATD Press, 2015. 
 
Dirksen, Julie. Design for How People Learn. New Riders, 2016. 
 
Eise, Jessica and Whitney Hodde. The Communication Scarcity in Agriculture. New York & 
London: Routledge Press, 2017. 
 
Gainous, Jason and Kevin M. Wagner. Tweeting to Power: The Social Media Revolution in 
American Politics. Oxford: Oxford University Press, 2014. 
 
Halvorson, Kristina and Melissa Rach. Content Strategy for the Web. New Riders, 2012. 
 
Handley, Ann. Everybody Writes: Your Go-To Guide to Creating Ridiculously Good Content. 
Hoboken, NJ: Wiley, 2014. 
 
Hayden, Thomas and Michelle Nijhuis. The Science Writers’ Handbook: Everything You Need to 
Know to Pitch, Publish, and Prosper in the Digital Age. Philadelphia, PA: DeCapo Press, 2013. 
 
Kawasaki, Guy and Peg Fitzpatrick. The Art of Social Media: Power Tips for Power Users. New 
York: Portfolio Penguin, 2014. 
 
Khan, Gohar. Seven Layers of Social Media Analytics: Mining Business Insights from Social 
Media. Self-Published, 2015. 
 
Kleon, Austin. Show Your Work! 10 Ways to Share Your Creativity and Get Discovered. New 
York: Workman Publishing, 2014. 
 
Kelon, Austin. Steal Like an Artist: 10 Things Nobody Told You About Being Creative. New 
York: Workman Publishing, 2012. 
 
Miller, Donald. Building a Story Brand: Clarify Your Message So Customers Will Listen…Use 
the 7 Elements of Great Storytelling to Grow Your Business. New York: HarperCollins 
Leadership 2017. 
 
 
 
 
 



UC	ANR	Communicating	Your	Story	

R.	Hayden-Smith	 	 2018	

National Academics of Sciences, Engineering, and Medicine. 2017. Communicating Science 
Effectively: A Research Agenda.Washington, DC: The National Academies Press, 2017. 
https://doi.org/10.17226/23674. 
 
 
Rosenblum, Jeff with Jordan Berg. Friction: Passion Brands in the Age of Disruption. Brooklyn, 
NY: powerHouse Books, 2017. 
 
 


