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What	Social	Media	do	I	use?



Twitter

Note:	
I	have	multiple	
accounts;	one	is	
personal	the	
other	is	work	
related



Instagram

Note:	
I	have	multiple	
accounts;	one	is	
personal	the	
other	is	work	
related



What’s	the	difference	between	the	accounts?

• Personal
– Weeds	and	weed	science
– Agriculture

– My	dogs
– Travel	and	photography
– Social	issues
– Ohio	State	Football
– How	much	I	hate	snow
– My	love	of	Cheetos

• Public
– Weeds	and	weed	science
– Agriculture



Why	Do	I	Use	Social	Media?

What	I	Contribute	To	It

• Outreach

–Dissemination	of	my	own	work	
–Dissemination	of	the	work	of	UC	ANR	colleagues
–Meeting	announcements
–Survey	requests



Outreach



Why	Do	I	Use	Social	Media?
What	I	Get	Out	Of	It

• News
– i.e.	Farm	Bill,	immigration	and	labor	concerns

• Weather
– i.e.	Current	snowfall	and	weather	reports

• Keeping	current	with	topics	in	my	discipline	
– Dicamba	drift	and	crop	injury	in	the	Mid-south	and	Mid-west

• Connections
– Growers,	industry	personnel,	other	scientists,	journalists



Why	Do	I	Use	Social	Media?
What	I	Get	Out	Of	It



Connections



Connections



Connections



Connecting	with	journalists

• What	have	I	gained?

• Exposure
– i.e.	Retweets	of	weed	photos	or	links	to	blog	posts	by	
journalists	expand	my	effective	reach	to	people	who	don’t	
follow	me	or	normally	interact	with	me

• Assistance
– i.e.	Dissemination	of	announcements	about	upcoming	
meetings	(UC	Weed	Day,	WSWS	annual	meeting,	CWSS	
annual	meeting)



What	journalists	get	in	return

• “Photos	and	accompanying	short	explanations	are	valuable	for	visual	learners.	
Responses	on	social	media	can	come	more	quickly	than	e-mail,	which	is	
important	for	quick	deadlines.”

• “People	I	follow	do	a	very	good	job	at	explaining	situations	they	encounter,	
which	fits	with	the	mission	and	philosophy	behind	cooperative	extension.”

• “I	have	a	scientist	that	I	can	contact	when	I	have	a	question	that	requires	
expertise…Social	media	gives	me	a	‘sense	of	that	person’,	not	just	their	resume	
and	it	helps	me	figure	out	what	kinds	of	questions	I	can	ask.”

• “As	a	journalist,	I	am	always	out	of	my	depth	– I	constantly	have	questions	and	
don’t	even	know	the	right	person	to	ask.	Social	media	helps	to	direct	me	to	the	
experts.	The	helped	me	correct	misunderstandings	and	kept	them	from	
appearing	in	publication.”



Final	Thoughts

• Social	media	isn’t	for	everyone…but	it	is	a	tool	that	is	being	
employed	by	growers,	scientists,	and	industry	members

• It	can	take	(a	lot	of)	time	to	build	up	a	following;	consistency	
of	use	is	key	(but	that	does	not	mean	all	day,	every	day…)

• Pictures	and	short	text	are	great	for	drawing	attention	to	an	
important	topic	or	point	(so	is	tagging	@ucanr in	your	tweets	
so	that	they	than	can	help	disseminate	your	information)

• ‘Dumpster	fires’	are	everywhere,	but	can	be	easily	avoided


